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By Jane Fountain

Wolfgang Science Pabst Okt 2011, 2011. Taschenbuch. Condition: Neu. Neuware - Messages in the
mass media shed light on how people are thinking about drugs, and they also both reflect and
influence policies on drugs. However, that is by no means saying that media messages are a true
representation of drug users' and suppliers' own experiences and perceptions. Here lies one of the
critical problems of drug policy: the issue of which methods and messages will be most effective in
managing the drug market. Markets, methods and messages are the three central themes of this
book, with a focus on Europe. Authors include social scientists from a range of disciplines, including
psychology, sociology, anthropology and criminology. In reporting on their systematic research on
drug use, drug users and drug suppliers, some authors address one of the themes, others a
combination. Together, their contributions illustrate the dynamic nature of drug markets, messages
about drugs, and methods of investigating the world of drug users and suppliers. 160 pp. Englisch.
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Complete manual! Its such a great study. It really is writter in straightforward phrases rather than hard to understand. You are going to like the way the
article writer create this publication.
-- Ike Fa del  

Very helpful to all of group of men and women. It can be writter in easy terms instead of confusing. You will like how the writer write this book.
-- Dr . Da r en Mitchell PhD      
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