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By Adam Ferrier, Jennifer Fleming

Audible Studios on Brilliance, United States, 2016. CD-Audio. Book Condition: New. Unabridged. 170 x
135 mm. Language: English . Brand New. Want to know how to influence other people s behaviour?
In The Advertising Effect, respected advertising insider, Adam Ferrier, reveals the ten techniques
used by some of the best-known brands across the globe. These techniques are grounded in
psychological theory with award winning real world examples and explore how the most effective
way to change behaviour is through action rather than the conventional advertising practices
(emotional or rational persuasion). This is the ultimate insider s guide, to the ultimate behaviour
change industry advertising. Expose the techniques that advertisers use to get consumers to buy.
Examples and case studies illustrate successful strategies and includes award winning campaigns
such as Rename Speed, Steal Banksy and Share a Coke. Includes insights from some notable people
in advertising, philosophy and behavior change including Alain De Botton, Andrew Denton, David
Nobay, Faris Yakob and Bob Garfield.
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Reviews

This written ebook is great. I was able to comprehended every little thing using this written e publication. I am very happy to tell you that this is the finest
ebook i have go through during my individual existence and could be he greatest ebook for possibly.
-- Sim one Goyette II    

This sort of pdf is everything and made me searching forward plus more. Better then never, though i am quite late in start reading this one. You may like
just how the author compose this book.
-- Ma e Jones  
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